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Today’s Webinar is worth 1 continuing education hour in the Meeting or Event 

Design Domain of the CMP or CMP-HC Standards. To receive this credit for 

attending simply visit:

www.MeetingsToday.com/WebinarClubEventMarketing

Here you may also find a copy of today’s presentation and watch the webinar On 

Demand. We will redirect you to this page following today’s presentation. 

Use the “Ask a Question” box to ask questions at any time during the presentation. 

Should you experience any technical difficulties, please send a message in the 

Q&A area or call 800-553-8878 or 1-319-364-6167.
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http://www.meetingstoday.com/WebinarClubEventMarketing


Upcoming Webinar

• Hybrid How-To: A Step-by-Step Guide to Hosting a Successful Hybrid Event

Wednesday, April 14 at 1pm Eastern

Presented by Alyssa Peltier

On Demand - Also available for you to view at any time.

Visit (www.meetingstoday.com/webinars) today learn more, register and Watch Now!
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The Digital Revolution

Static Webinars Reimagined for Maximum Engagement



Agenda

• The Evolving Events Landscape

• Webinars Reimagined 

• Webinars and the Total Event Program



Most Successful B2B Demand Generation Tactics

Source: Marketingcharts.com, Feb 2019. Based on survey of more than 150 B2B marketing practitioners
(most USA based). About half are from companies with at least $50 million in revenues.

ROI calculations

Checklists

Assessments/Quizzes

Content Bundles

Infographics

Content Syndication

Video

Case Studies

Webinars

Lead Nuturing Campaigns

In-Person Events

Webinars/Virtual Conferences

In-Person Events

Webinars/Virtual Conferences



Digitization of the Event Channel  

“COVID-19 has speeded the adoption of digital technologies by several   
years – and many of these changes could be here for the long haul ”

— MCKINSEY & CO., OCTOBER 2020  

78%
of Event planners who 

are going virtual
—PCMA CONVENE COVID-19 SEPT. 2020 SURVEY

6x-10x
Virtual registration 

increase over in-person 
—CVENT  DATA

76%
of planners said they are

anticipating the need to provide 
a virtual alternative concurrently with

physical events in the future
– NORTHSTAR MEETINGS GROUP



A New Event Landscape  

THE OLD WORLD

In PersonVirtual
(webinars)

Hybrid
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Time for a quick poll!

Q: Were you involved in webinars prior to 
the pandemic?



A New Event Landscape  

Total Event Program

THE NEW WORLD

In PersonVirtual
(webinars)

Hybrid



A New Event Landscape  

Buyers and customers will interact with all three event types 

In PersonVirtual
(webinars)

Hybrid



Meetings & 
Events

Visibility & Control 
Time  |  Cost   |  Risk

• Budgeting
• Sourcing 
• Logistics
• Content
• Attendees
• Vendors

Digital + 
Demand Gen 

Marketing

Program Execution
Leads   |  Revenue | Scale 

• Audience
• Insights
• Promotion 
• Interactions
• Follow-up 

Convergence of Functions

Program Impact
Objectives  |  KPIs |  ROI

EXPERIENCE

Experiential Marketing



Agenda

• The Evolving Events Landscape

• Webinars Reimagined 

• Webinars and the Total Event Program



Webinars Reimagined

=
Amplify
“LIVE” DIGITAL 
ENGAGEMENT

New webinar event formats

Personalization of experience

Elevated production standards

Audience Intelligence



Exploding new webinar event formats



Personalization of experience



Elevated production standards
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Time for another quick poll!

Q: Grade the interactivity of your webinars!



Audience Intelligence

ASKED A 
QUESTION

POST EVENT SURVEY
SUBMITTED

SESSION 
CHAT

ANSWERED 
A POLL

PLAYED GAME

1:1 
APPOINTMENT
ATTENDED 



The business opportunity

Prove 
business 
impact

Accelerate
intelligent 
follow-up

Build a clearer
picture of 

interest across 
all channels

Draw
deeper insights

Capture longer 
attention



Taking advantage

Rearchitecting martech
Using the insights that you get more effectively
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• The Evolving Events Landscape

• Webinars Reimagined 

• Webinars and the Total Event Program



• Build brand awareness & equity
• Generate demand/leads
• Advance opportunities

• Build loyalty & retention
• Drive adoption
• Drive upsell/cross-sell
• Increase lifetime value

Total Event Program

Events drive the complete customer lifecycle



LOGGED IN

ASKED A 
QUESTION

KEYNOTE
ATTENDED

SESSION
ATTENDED

VISITS VIRTUAL BOOTH

1:1 
APPOINTMENT
ATTENDED 

POST EVENT SURVEY
SUBMITTED

PRODUCT DEMO
ATTENDED

SESSION 
FEEDBACK

VIDEO OF ON-DEMAND 
SESSION WATCHED

Engagement Score

30
Engagement Score

70
Engagement Score

150
Engagement Score

400

REGISTERS

ACCEPTS
APPOINTMENT 

VIEWS EXHIBITOR LIST

Capture interest signals across each touchpoint, across all events 



Solving the Data Activation Problem

APPOINTMENTS 

A1 A2 A3

100 0 0

100 0 0

100 100 0

SESSION ATTENDANCE 

S1 S2 S3

50 50 0

0 50 50

50 50 50

100

100

100

PRE-EVENT 
SCORE 

Build a complete picture of Interest 

350

400

500

BOOTH VISITS 

B1 B2 B3

0 50 0

50 0 50

50 0 0

POST-EVENT 
SCORE 

NURTURE 

NURTURE 

TO SALES 

POST-EVENT 
ACTION



Sales and Marketing Integrations

EVENT DATA
Location, type, date

CONTACT DATA
Contact data  
Demographic
Firmographic
Preferences

ENGAGEMENT DATA
Check-in

Session enrollment
Session attendance

Booth visits 
Appointments

Social posts

MARTECH

CRM

AMS

DIRECT CONNECTION

CVENT INTEGRATION HUB

APIs

INTERGRATION  VIA 
VARIOUS MEANS:



Three Key Takeaways

• A new, richer, events landscape is emerging

• Webinars remain a staple, but evolve from static to dynamic

• Webinars and the Total Event Program



Thank You

See you soon!



www.meetingstoday.com/WebinarClubEventMarketing
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Meetings Webinar Club Page

http://www.meetingstoday.com/WebinarClubEventMarketing


If you are not automatically redirected, please visit:

www.meetingstoday.com/WebinarClubEventMarketing

Thank you for joining today’s 

webinar!

http://www.meetingstoday.com/WebinarClubEventMarketing

