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Inﬂuence After seeing an ad in Meetings Today, 90 of respondents reported one or more of the following:*

ASSOCIATED ADS WITH RESPECTIVE BRANDS HAVE IMPROVED OPINION

LIKED ONE OR MORE ADS BECAME NEWLY AWARE OF A PRODUCT/SERVICE
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Buying Power
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Meetings Today has the most subscribers with Director
the title of convention and/or meeting planner.* 13.3%
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